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Appendix/Appendices
ABSTRACT

This study was on the influence of AKBC Television Advertising of Cowbell Milk on children in Essien Udim Local Government Area. It was designed to examine the influence that television advertising messages have on children and to know how those messages influence them. The study was carried to examine the following. To find out if children are aware of milk television advertising messages, to find out why children consume advertise product, to make same recommendation. Cluster sampling technique was used and sample sizes of 384 children were drawn out of all the children in Essien Udim L.G.A estimated to be about five thousand. This strategy was used to find out certain opinion from the children with regards to influence of television advertising message among them, which were Afaha Clan District, Ukana west Clan District, Ukana East District, Ekpenyong-atai Clan District, Okon Clan District, and Adiasim District. Out of 500 but only 384 have been able to fill and return the questionnaire. From the data collected, it shows that advertising messages through their exposure to these messages. The data also shows that children buy product because of the tune, images and the drama been advertised on television, while some hold opinion that television advertising have not done anything to them. A survey study was used in carrying out the research. However, it was therefore suggested that television advertising messages should not only be made into influence the children, but should be used as a force to upgrade educational standard, child mind and moral behaviourial pattern of children in the society.

CHAPTER ONE

INTRODUCTION

1.1
Background of the Study


Television advertising has become a part of almost every single family on our planet. And not just an ordinary part but a very important one because time spent next to it exceeds the amount of time spent together with any other part. One does not have to apply any effort to talk or listen to complaints while communicating with it. It is so simple that it has become an integral part of culture of every family.


Television advertising on children has steadily increased as new and sophisticated types of media have been made available to general public. According to the America Academy of Pediatrics (AAP) “children are influence of media they learn by observing, imitating and making behaviour their own” (2001, P. 2224).

The influence of television advertising on children has been the subject of increased attention among parent’s educators and health care’s professional. The significance of these issues becomes ambitious when one note the diversity of Nigerian who shares this concern included in this group of concerned citizens are those most notably politicians who typically stand in opposition to one another on many issues, but who stand together is agreement on this one.


Today, everywhere we go, we see some type of advertising, sale at the supermarket, or a billboard for radio station are time of the many forms of advertisement. 



Currently, advertisement that target children are very controversial, marketers choose children because they can easily cure then either directly or through their parents. 


Although, advertising has been defined by many scholars, it a non-personal communication of information usually paid for and usually persuasive in nature about product (goods and services or ideas by an identified supervisor through various medium). The British Institute of Practitioners in Advertising (IPA) defines advertising as “The right prospects for the product of services at the lowest possible cost fronk (1998:7).


There is a general concern of parents and others societal mentors that television advertising may have intended, unintended or a negative influence on children Television advertising may lead a child to select material objects over much socially oriented alternative potentially increase parent child conflict and may lead to move disappointed, unhappier child. One of the reasons behind this parental concern is that children can be exploited more easily if they do not know the selling intend of commercials. If the children understand the intention of commercials, if the children understand the intention of commercials and are able to distinguish them from programme, how every the potential influence of television advertising allows children to use recognition defenses, such as producing counter arguments, second, the recognition of differences between the programmer and commercial allow them to avoid or break on commercial.

 
However, whether or not children are influence by television advertising massages is an important issue to investigate, both from the parent’s standpoints as understanding may prevent negative influence on the well-being of their children and from the advertising standpoint as it will attend the effectiveness of television of their television commercials.

1.2
Statement of the Problem

In recent years, the television advertising has come under five for portraying images that are detrimental to society.


Troubled adults and teen too often mimic actions depicted in violent television shows and then base their behaviour on the actions of the character in the television advertising messages. 


This attitude formation would lead us to believe that through mumbling effects, children are influenced in behavioral ways that may not normally occur if the stimuli i.e. television adverting portrayed as an excuse for immoral behaviour tends to place the children in a robot scenario where by the children have no decision making capabilities other than to act out science portrayed in television.

 
Hence, this makes it an important issue to investigate it influence on children.

1.3
Objectives of the Study

The purpose of this study is to examine the influence of television advertisement of Wamco Nigeria Plc with respect to its cowbell milk advertising on children in Essien Udim L.G.A. This research work is also designed to achieve the following specific.

Objective:

i. To find out if children watch television advertisements.

ii. To examine the influence of television advertising on children buying behaviour.

iii. To find out parental standpoint to television advertising on children in Essien Udim L.G.A

iv. To find out how many hours a day children are exposed to television advertising messages.

1.4
Research Questions
In order to help the researcher meet the goals of the study, the following research question where asked.

1. Are the children in Essien Udim Local Government Area in Akwa Ibom State aware of television advertising messages?

2. What motivates children to watch television advertisement messages?

3. What influence does television advertising have on children?

4. Does television advertising cause the children to buy advertising product?

5. Do children in Essien Udim act according to television advertisement messages?

1.5
Scope of the Study
The study concern itself with influence of AKBC television advertising of cowbell milk on children in Essien Udim L.G.A. of Akwa Ibom State. It is restricted to both male and female children ranging from age of 8-18 residing on Essien Udim Local Government Area of Akwa Ibom State.

1.6
Significance of the Study

This research would be of great benefit to the children in Essien Udim Local Government Area in Akwa Ibom State and also attempt to solve the problems of negative influence of television advertising messages among them.


To government, the study would serve as a guide during policy formulation and decision making toward television advertising.


To television advertisement the study would be vial to various advertisement messages related to children and help on ways to the advertising messages among the children. This would be also sense as reference material for further researcher on the topic.
1.7
Limitation of the Study  

In the course of carrying out this research, several militating against it which was difficulties and problems encountered included materials, time allotted to the work which was not sufficient, lack of finance which did not allow the work to cover other interesting areas. However, all these were overcome by product management of man and material resources.
1.8
Operational Definition of Terms
 
Advertising: Advertising has been defined by expert as any form of non-persona presentation and promotion of ideas, goods and services usually paid for by an identify sponsored.

Children: A young human being who is not yet an adult.

 Milk: A is a bell worn by freely roaming livestock making animals easier to locate should they wander off. The milky company that producing milk for children consumption.

Influence: The effect that something as on the way a person thinks or behaves or the way that something works or develops.

Television: This is one of the mass media channels that receive electromagnetic code in both visual and audio signal.
